
















I B rand voice
A brand voice is how we evoke our unique personality as an organization. The City of Boulder brand 
voice is inspired by the city's vision, values and objectives. 

Weare: 

• creative

• helpful

• welcoming

• knowledgeable

• accessible

We are always exploring new and innovative 
ways to tell stories and keep audiences 
engaged. 

We work to identify relevant, timely stories to 
tell in a clear, concise manner. 

lnclusivity is a strong foundational element of 
everything we do. 

We strive to be an accurate and reliable 
source of information for our community and 
one another. 

We are approachable and responsive to 
community members, striving to meet people 
where they are. 

I The One Boulder approach

We take the One Boulder approach. Our first goal 
as a city organization is to provide the public with 
excellent service. When balancing internal and 
external customer needs, remember that the 
community member comes first . 

.f Writing Style Guide Cheat Sheet >
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https://work.bouldercolorado.gov/links/fetch/2594
https://work.bouldercolorado.gov/links/fetch/2594




I Dos and Don'ts

Follow these tips to ensure community members can easily understand city communications. 

Do: 
• Follow the city brand standards and style guides.
• Uphold city values for all city communications, internal and
external.
• Follow the city writing style for all external and internal
communications.
• Use AP Style with some city-specific exceptions.
• Use visual elements to help make messages noticeable and
accessible.
• Use terms from the Inclusive Language Guide.
• Use clear, simple language. Use acronyms sparingly.
• Be conversational yet professional.
• Be concise.
• Write, design and share based on the needs of community
members.
• Link to resources for more details and information.

Don't: 
• Withhold information unless it is critical for public safety.
• Use government jargon.
• Use acronyms without defining them.
• Use the passive voice.

Be concise 

Paragraphs should have 
two to three sentences 
max. Sentences should 
be less than ten words 
with one complete idea. 
Longer sentences 
should be broken down 
into shorter ones. 

• Refer to the names of internal city workgroups in communications. Use "City of Boulder" or
department names instead.

Use plain and simple 

language. 

Try to use common words 
instead of complex ones. 
A sample list of plain 
language words versus 
complex words is shown 
here. For a full list, visit: 
plain language.gov 

Use this: 

Local government 

Community member 

Engagement opportunity 

Crash 

Carry out, do 

Meet 

Instead 

Many 

Before 

Not that: 

Municipality 

Resident, citizen 

Event, open house 

Accident 

Accomplish 

Convene 

In lieu of 

Numerous 

Prior to 
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https://cityofboulder.sharepoint.com/sites/CommunicationHub/brand/SitePages/Inclusive-Language-Guide.aspx
https://www.plainlanguage.gov/




https://cityofboulder.sharepoint.com/:f:/r/sites/CommunicationHub/brand/Shared%20Documents/Official%20COB%20(Main)%20Logos?csf=1&web=1&e=o6esZb
https://cityofboulder.sharepoint.com/:i:/r/sites/CommunicationHub/brand/Shared%20Documents/Official%20COB%20(Main)%20Logos/Which%20logo%20format%20should%20I%20use.png?csf=1&web=1&e=6U5igw




https://cityofboulder.sharepoint.com/:f:/r/sites/CommunicationHub/brand/Shared%20Documents/Official%20COB%20Department%20Logos/Black%20Circle%20Logo?csf=1&web=1&e=zD1nt5
https://cityofboulder.sharepoint.com/:f:/r/sites/CommunicationHub/brand/Shared%20Documents/Official%20COB%20Department%20Logos/Horizontal%20Lockups?csf=1&web=1&e=39v94q






Color codes



helpx.adobe.com/fonts/using/font-licensing.html
mailto:ithelpdesk@bouldercolorado.gov
https://fonts.google.com/specimen/Assistant
https://scripts.sil.org/cms/scripts/page.php?site_id=nrsi&id=OFL




https://webaim.org/resources/


https://cityofboulder.sharepoint.com/:f:/r/sites/CommunicationHub/brand/Shared%20Documents/Official%20Icons?csf=1&web=1&e=guNTa0




I Photography
Photography is an important part of Boulder's brand. We use photography for visual storytelling and 
to showcase the beauty of Boulder. We strive to use photography that is: 

• Visually engaging
• Clear and high-resolution
• Bright, colorful and taken with natural light
• Candid and not staged
• Taken locally and licensed by the city whenever possible, using stock imagery only when necessary
• Representative of the diversity of our city and the people in it

Photography resources. Boulder-owned and free use stock imagery are available via the following 
resources. 

• City Image Library

• Pixabay
• Unsplash
• Adobe Stock. City departments maintain access to a limited number of image downloads per 
month from Adobe Stock. For more information about your department Adobe Stock enterprise 
account, contact the IT Helpdesk.

� Explore the City Image Library >

I Examples: Best imagery
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https://cityofboulder.sharepoint.com/sites/CommunicationHub/Shared%20Documents/Forms/AllItems.aspx?viewid=c4be6cf3-5ca1-4e47-9073-819d09bd992e&id=/sites/CommunicationHub/Shared%20Documents/City%20Image%20Library
https://gcc02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fcityofboulder.sharepoint.com%2Fsites%2FCommunicationHub%2FImageLib%2FForms%2FThumbnails.aspx&data=04%7C01%7CSiegleC%40bouldercolorado.gov%7Cce52119b8e7143e11bbd08d9c3dabeb3%7C0a7f94bb40af4edcafad2c1af27bc0f3%7C0%7C0%7C637756166528996919%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000&sdata=9i66ywFjHfuiMMYz48mwj06oFXl4ZNiFLpCeRhTEkC0%3D&reserved=0
https://www.pixabay.com
https://www.unsplash.com
https://stock.adobe.com/
https://gcc02.safelinks.protection.outlook.com/?url=https://cityofboulder.sharepoint.com/sites/CommunicationHub/ImageLib/Forms/Thumbnails.aspx&data=04%7c01%7cSiegleC%40bouldercolorado.gov%7cce52119b8e7143e11bbd08d9c3dabeb3%7c0a7f94bb40af4edcafad2c1af27bc0f3%7c0%7c0%7c637756166528996919%7cUnknown%7cTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7c3000&sdata=9i66ywFjHfuiMMYz48mwj06oFXl4ZNiFLpCeRhTEkC0%3D&reserved=0














https://work.bouldercolorado.gov/communications/content-review-checklists-and-schedule
https://work.bouldercolorado.gov/communications/content-review-checklists-and-schedule
https://work.bouldercolorado.gov/communications/web-content-standards
https://work.bouldercolorado.gov/communications/web-content-standards
https://work.bouldercolorado.gov/communications/email-signature-templates


mailto:ithelpdesk@bouldercolorado.gov
https://cityofboulder.sharepoint.com/:b:/r/sites/CommunicationHub/Shared%20Documents/Social%20Media/City%20of%20Boulder%20Social%20Media%20Strategy%20and%20Guide.pdf?csf=1&web=1&e=kwBkvQ


https://cityofboulder.sharepoint.com/sites/CommunicationHub/brand
https://cityofboulder.sharepoint.com/:f:/r/sites/CommunicationHub/brand/Shared%20Documents/Approved%20Templates/PowerPoint%20Presentations?csf=1&web=1&e=qKcsMG








https://cityofboulder.sharepoint.com/sites/CommunicationHub/brand
https://cityofboulder.sharepoint.com/sites/CommunicationHub/brand
https://cityofboulder.sharepoint.com/:f:/r/sites/CommunicationHub/brand/Shared%20Documents/Approved%20Templates?csf=1&web=1&e=R4pB4N




I Creative Cloud branding library
The City of Boulder Creative Cloud branding library is a collection of official logos, brand color 

swatches, character styles and icons for use in Adobe programs. This library allows you to keep the 

Boulder brand at your fingertips when creating content. 

To import a Creative Cloud library file for use in Adobe programs: 

• Open the Libraries panel inside any Creative Cloud app.
• Click the More Options menu in the upper-right corner of the Libraries panel.
• Select Import Library.
• Click Select Library, and select the .cclibs file that you want to import.

• Click Import.

• Get CC library file >

I Resources
• Official City of Boulder Branding Adobe CC Library File
• Brand Standards Hub: Template Library
• Brand Standards Hub: Iconography Library
• City Image Library
• City Writing Style Guide
• Adobe Stock Images
• Unsplash (Free use high resolution stock images)

• Pixabay (Free use stock images)
• Canva
• Animoto

I Contact for more information:

• Carly Siegle at sieglec@bouldercolorado.gov
• Deanna Kamhi at kamhid@bouldercolorado.gov
• Sarah Huntley at huntleys@bouldercolorado.gov
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https://cityofboulder.sharepoint.com/:u:/r/sites/CommunicationHub/brand/Shared%20Documents/City%20of%20Boulder%20Branding%20CC%20Library.cclibs?csf=1&web=1&e=JU8r6g
https://cityofboulder.sharepoint.com/:u:/r/sites/CommunicationHub/brand/Shared%20Documents/City%20of%20Boulder%20Branding%20CC%20Library.cclibs?csf=1&web=1&e=JU8r6g
https://cityofboulder.sharepoint.com/:f:/r/sites/CommunicationHub/brand/Shared%20Documents/Approved%20Templates?csf=1&web=1&e=eXPhdV
https://cityofboulder.sharepoint.com/:f:/r/sites/CommunicationHub/brand/Shared%20Documents/Official%20Icons?csf=1&web=1&e=xgkice
https://gcc02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fcityofboulder.sharepoint.com%2Fsites%2FCommunicationHub%2FImageLib%2FForms%2FThumbnails.aspx&data=04%7C01%7CSiegleC%40bouldercolorado.gov%7Cce52119b8e7143e11bbd08d9c3dabeb3%7C0a7f94bb40af4edcafad2c1af27bc0f3%7C0%7C0%7C637756166528996919%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000&sdata=9i66ywFjHfuiMMYz48mwj06oFXl4ZNiFLpCeRhTEkC0%3D&reserved=0
https://work.bouldercolorado.gov/communications/city-writing-style-guide
stock.adobe.com
https://www.unsplash.com
https://www.pixabay.com
https://www.canva.com
https://www.animoto.com
mailto:sieglec@bouldercolorado.gov
mailto:kamhid@bouldercolorado.gov
mailto:huntleys@bouldercolorado.gov



